[image: image1.png]


Curriculum Vitae
	1. Full name:
	Nhat-Hanh Le

	2. Date of Birth:
	April 09th, 1978

	3. Current Status:  
	PhD in Business Administration, major in Marketing.
Business Administration Department, School of Management, National Central University, Taiwan

	
	Teaching Assistant of Brand Management Class, School of Management, National Central University, Taiwan

	4. E-mail:
	lenhathanh@yahoo.com
Googel scholar account: http://scholar.google.com/citations?user=lfbBM-IAAAAJ&hl=en&oi=ao

	5. Phone:
	 + 886 - 939 653 670


	6. Education:
	

	· 2008-2013:
	Ph.D in Business Administration, major in Marketing – National Central University, Taiwan.

PhD dissertation: The Use of Influence Strategies in Marketing Channel Relationships: A Meta-Analytic Review and Assessment of the Antecedents and Outcomes

	· 2000-2002:
	MA (Economics) – Vietnam-Netherlands Masters Program in Development Economics, University of Economics HCM City.

	· 1995-1999:
	BA (Trade) – School of Trade and International Economics, National Economic University (Hanoi).


	7. Work History:
	

	· 09/2008 to now:  
	PhD, National Central University, Taiwan

	· 10/2011-now:
	Research Assistance: Project: “Influence Strategies of Distribution Channels: A Meta-Analysis”, National Science Council, Taiwan.

	· 3/2003 to now:
	Lecturer, Nong Lam University, HCM City.

	· 2005 to 2007:
	Researcher: Projects: “Agricultural and Rural Development in Vietnam”, “Cooperative Development in South East Vietnam” financed by Spain Government, Nong Lam University

	· 2002 to 2003:
	Import-Export Expert, Agrimex Co., HCM City.  


	8. Professional memberships:       

	· 02/2012 to now:
	Reviewer, the Asia Pacific Journal of Marketing and Logistics (The best marketing journal in Asia)

	· 05/ 2012 to now:
	Member of MAG scholar (Marketing in Asia Group)

	· 2009 to 2011:
	Vice-president: Association of International Students (National Central University, Taiwan)


	9. Extra Curriculum:

	· Arranged Business Trips to Thailand and India for National Central University’s professors and students (January 20 to 29, 2013) 

	· Guided the National Central University’s Scholarship Recruitment Delegation in Vietnam universities (January 13 to 21, 2013).

	· Arranged a Business Trip in Vietnam for National Central University’s professors and MBA students (February 5 to 11, 2012) 

	· Guided the National Central University’s Delegation in “Taiwan Education Exhibition in Vietnam” (November 20 to 26, 2011).

	· Participated the 2009 Global Youth Leadership Summit (GYLS), Taiwan (August 22 to 25, 2009)   

	· Worked as an adjunct Surveyor and Translator: For instances: June - July 2005: Project: Baseline Survey for Agro Small and Medium Enterprises, Project No. 1973 of ADB, Vietnam Bank for Agriculture and Rural Development (VBARD) – ADB; Oct-Nov, 2005: Project: Grassroot Democracy in Vietnam, Mekong Economics Co.Ltd. – Finland Embassy in Vietnam, and so on.

	10. Research interests

	· Marketing (Social media marketing, Internet marketing, Branding, Glocal Marketing, Distribution Channels)

	· Economics ( Microfinance, healthcare, gender)


	Published 3 papers SSCI (Social Science Citation Index), 2 papers international journals, 1 paper in domestic journals; Joined 3 international conferences.

	11. Major Publications

	· Le, A. Nhat-Hanh, Wang, Michael Chih-Hung, Cheng, Julian Ming-Sung, and Huang, Stela C-F (2012), “Mobility Value of Internet Services in a Wireless City: The Case of Taipei, Taiwan”, Asian Journal of Technology Innovation,  Vol.20, No.1, pp 51-65. (SSCI).

	· Jain, Megha, Khalil, Shadab, Le, A. Nhat-Hanh, Cheng, Julian Ming-Sung (2012) “The Glocalisation of Channels of Distribution: A Case Study”, Management Decision, Vol.50. No.3. pp.521-538, pp.521-538. (SSCI).

	· Lin, Julia Y-C, Le, A. Nhat-Hanh, Khalil, Shadab, and Cheng, Julian Ming-Sung (2012), “Social Media Usage and Work Values: The Example of Facebook in Taiwan”, Social Behavior and Personality, Vol. 40, No. 2., pp 195-200. (SSCI).

	· Le, A. Nhat-Hanh, Cheng J.M.S, Lee, Y.H, and Jain, M. (2012) “Brand Extension: Using Parent Brand Personality as Leverage”, Asia Pacific Journal of Marketing and Logistics, Vol. 24, No.4, pp.599-618. (The best marketing journal in Asia).

	· Jain, Megha, Le, A. Nhat Hanh, Lin, Julia Ying-Chao, and Cheng, Julian Ming-Sung (2011), “Insights into B2B mCommerce Adoption in Indian SMEs: A TOE Perspective”, Tunghai Management Review, Vol.13 No.1, pp 147-188. 

	· Nguyen Van Ngai and Le Nhat Hanh (2005) “Determinants of Household’s Access to Formal Credit: The Case of Vietnam”, The Journal of Agriculture and Forestry Science, No.1/2005, Ho Chi Minh City Branch of Agricultural Publisher.


	12. International Conferences

	· Le, A. Nhat-Hanh, Jain, M., Huang, J.H.C. and Cheng, J.M.S. (2011, 3-4 January) “Determinants of Brand Personality Transfer in a Brand Extension Context: A Special Reference to Taiwan”, The Proceedings of the Business and Social Science Research Conference, Dubai, UAE.

	· Le, A. Nhat-Hanh and Cheng, J.M.S. (2012) “The Exercise of Power Sources in Distribution Channels: A Synthesis Study”, MAG Scholar’s Global Business, Marketing and Tourism Conference, May 29 - June 02, 2012, in Gyor, Hungary.

	· Jain, M., Le, A. Nhat-Hanh, Wang, M.C.H, and Cheng, J.M.S. (2011, May), “Power and Relationship Commitment and Their Effect on Performance in Business-to-Business Channels: An Asian Perspective”, 3rd Annual Global Management Conference, 4-7 May, 2011, Budapest, Hungary.


	13. Paper Submission

	· Le, A. Nhat-Hanh, Cheng, J.M.S, Lee, Y.H, and Lin, C.T.J (under review) “Corporate Rebranding and Brand Preference: Brand Name Attitude and Product Expertise as Moderators”, Australasian Marketing Journal.

	· Dao, W.V.T., Le, A. Nhat-Hanh, Cheng, J.M.S. (second review) “Social Media Advertising Value in Transitional Economies”, International Journal of Advertising.  

	· Lin, J.Y.C, Jain, M., Khalil, S. and Le, A. Nhat-Hanh (under review) "Determinants of Subjective Well-Being in Urban Ecotourism: The Effect of Endurance Leisure Involvement in Cycling", International Journal of Tourism Research.

	14. Research 

	· Research sponsored by Vietnam’s Ministry of Education and Training from 3/2006 to 07/2007, code B2006-12-12, title: An analysis of household livelihood and the use of coastal natural resources: The case of Phuoc Hai commune, Dat Do district, Ba Ria-Vung Tau province (Phân tích sinh kế  hộ gia  đình với việc sử dụng tài nguyên vùng biển: Trường hợp xã Phước Hải, Huyện Đất Đỏ, Tỉnh Bà Rịa – Vũng Tàu)

	15. Book chapters

	· Nguyen Van Ngai and Le Nhat Hanh (2007) “Gender Issues in Rural Areas in Vietnam”, in Bases for Territory-Based Rural Development in Vietnam, Pham Van Dinh, et.al., (eds), AIDA, Ayuda, International y Dessarollo.
· Le Nhat Hanh (2008) “Health as a key issue in rural development”, in Bases for Territory-Based Rural Development in Southeast Region, Vietnam, in Nguyen Van Ngai and Le Thanh Loan (eds), VNU-HCM Publishers.
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